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Please welcome Emily Trotter, Communications Director for the Arts Council of Oklahoma City, to the monthly NAPM meeting. The
meeting is scheduled to be held at the
Hometown buffet 6:00 p.m. March 13, 2012.
Emily will share with the group some insights
into her responsibilities at the Arts Council,
and some of the events she is involved with.
Emily Trotter is a born-and-raised Okie, hailing from Muskogee. She received her BA in
Public Relations from Oklahoma State University with a minor in Philosophy. While at
OSU, Emily served as the assistant marketing director in 2005 and the marketing director in 2006 for the student-run concert, Orange Peel. Emily then pursued her Master’s Degree in Advertising from the University
of Texas, where she was a member of the Phi Kappa Phi honor society. She focused
her studies in Art Direction in the UT Creative Sequence. Emily worked at C3 Presents, a concert promoter, who produces Lollapalooza and the Austin City Limits Festival.
Upon completing her studies, Emily returned to Oklahoma with an opportunity to work
for the BOK Center in Tulsa, OK as the Interactive Design and Marketing Manager. In
that capacity, she was responsible for all in-house graphic design, including: all digital
signage, advertising, and managing social media marketing campaigns. Her work has
been published in several magazines including Venues Today, Pollstar and Billboard.
Emily has her own independent graphic design business, Trotter Creative, and creates
branding packages, logos, concert posters and other design items. She recently won 3
ADDY awards for the work she has designed. During the daytime, she works as the
Communications Director for the Arts Council of Oklahoma City, a private, non-profit
organization, whose mission is to bring the community and the arts together. There
she handles press tracking, press releases, graphic design, and developing marketing
plans for each event. The Arts Council produces some of Oklahoma City's favorite annual events like Festival of the Arts, Opening Night, and the OKC Storytelling Festival.
She also helped develop the new program, Art Moves, presented by Devon, which
offers free daily arts performances and demonstrations during the workweek lunch
hour.
Emily lives in Oklahoma City with her very talented husband and their two dogs. She
enjoys making homemade pasta, screen printing, and is currently in a self-prodded
battle to learn to sew. Emily advised “We'll see how that ends up”.
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The President’s Pen
Happy Supply Chain Management Month to every-

one,

As you may know, we are celebrate March with ISM as Supply Chain Manage
month. We have received a proclamation from the Mayor Mick Cornett proclaiming
March Supply Chain Management. Thank you Amy Simpson for working on that.

Be sure and
mark your
calendar for
Tuesday,
March 13,
2012 for the
monthly
NAPM
meeting at
Hometown
Buffet.

We will be offering the CPSM Paper and Pencil Exam at the end of this month for anyone who would like to take any of all of the thee exams. Please look further in this
newsletter for more details. Sign up for the study courses. They will surely offer help
and insight to the exams.
We will also be recognizing Supply Chain Manage month by inviting our bosses to
our March monthly meeting. Please invite them today. This is a great way to provide
information about our organization and promote the benefits of membership.
Looking forward; April brings the Buyer Vendor Round Up. Please forward the brochure to all in your vendor list. Jose Jimenez is organizing the event this year and
would appreciate any and all help. Please contact him directly.
Surprisingly we are already seeing blooming Redbuds and Bradford Pears. Does that
seem early to anyone else? Spring is on its way early or not.
Hope to see you at the study classes as well as you and your boss at the March
meeting,

Stefanie K. Jones
President
Office: (405) 935-1602
Mobile: (405) 301-7097
E-mail: Stefanie.Jones@chk.com

Did you know you can submit your
updated contact information on our
website? www.napm-okc.org
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Press Release!!!
From the Office of the NAPM-OKC Nomination
Committee: The Committee is currently seeking volunteers for the upcoming 2012-2013 Board of Directors. As of press time, several fun and rewarding
positions are still currently available.
Please contact the Nomination Committee Chairman, Tim Bishop (tim.bishop57@yahoo.com), for
more information.

Past President’s Letter
March is Supply Management Month. If you haven’t been attending lately, please take time during
Supply Management Month to come for a free dinner buffet and listen to a speaker. You will enjoy
both.
April 9 is our Annual Buyer/Vendor Round Up to be held at Crowne Plaza. There will be a lot of
door prizes and drawings. Let your suppliers know about the Round Up, and that they should be
able to register on line. We are needing door prizes or donations from any vendors that will not be
attending. Also invite anyone who is involved in supply chain management, who can attend free.
We need a good attendance of both suppliers and buyers. Please contact Jose for more information.
See you at the March Dinner Meeting.
Peggy Thurmond, C.P.M., A.P.P.
Past President/Forum Rep
523-1303, pthurmond@semasys.com
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A Note from the VP…
The Buyer Vendor Round Up is scheduled for April 10, 2012 at the Crown Plaza in North West
Oklahoma City. Please help communicate to your vendors of this great opportunity for them to
meet many buyers and procurement specialist in one location. Vendors can reserve their table by
registering on-line through our NAPM web site. I also want to encourage all buyers to bring their
entire purchasing department to this event in support of our networking opportunity and fundraising
for our NAPM chapter.
Our February meeting featured one of our own NAPM members Dr. Stefan E. Genchev, professor
at the University of Central Oklahoma in the Marketing department. Dr. Genchev spoke on the topic
of Reverse Logistics or Product Returns and discussed several of his case studies where he was
able to identify areas of improvements to save the companies money. His presentation discussed
the ability to use supply chain partners to help with inventory stock balance, end of life products
and seasonal items.
OIL APPROACHES $110 PER BARREL
As NYMEX crude futures settled at $109.77 Friday, economists wondered how the U.S. consumer
might cope if $5 gas became a reality. Spurred by supply concerns and heightened tensions over
Iran's nuclear program, crude had its best week in three months: futures gained $6.17 (5.96%)
across five trading days. Retail gas prices finished last week at $3.65 per gallon, a high unseen
since last June.1,2
MORE HOMES MOVING ON THE MARKET
Existing home sales were up again in January - the National Association of Realtors reported a
4.3% monthly increase. Seasonally adjusted, sales have risen 8% since August. New home sales
(a smaller portion of the residential real estate market) declined 0.9% in January, but largely as an
effect of the Commerce Department revising December sales figures upward. Without those revisions, the indicator would have been strongly in the plus column. Last month, the new home inventory decreased to the lowest level since January 2006.3
CONSUMER CONFIDENCE UP SLIGHTLY
The final Thomson Reuters/University of Michigan consumer sentiment survey for February came
in at 75.3 last week - a 12-month peak, and just a bit north of the 75.0 reading at the end of January. Economists polled by Briefing.com had projected a final February mark of 73.0. 3,4
STOCKS & GOLD POST FURTHER GAINS
The Dow ended the week at 12,982.95, the NASDAQ at 2,963.78 and the S&P 500 at 1,365.74.
That was the S&P's highest close since June 5, 2008. It also represented a 102% rise from its
March 2009 bottom. On the week, the S&P gained 0.33%, the DJIA 0.26% and the NASDAQ
0.41%. Gold wrapped up the week at $1,776.40 on the COMEX after advancing 2.93% in five
days.2,5
Citations
1 - blogs.wsj.com/marketbeat/2012/02/24/data-points-energy-metals-549/ [2/24/12]
2 - money.msn.com/market-news/post.aspx?post=f460d01b-ed4b-4bea-a1f8-e493ba886494 [2/24/12]
3 - www.ft.com/intl/cms/s/0/89e852da-5eec-11e1-a087-00144feabdc0.html#axzz1nRYUcgZK1 [2/24/12]
4 - briefing.com/Investor/Calendars/Economic/Releases/mich.htm [2/24/12]
5 - montoyaregistry.com/Financial-Market.aspx?financial-market=common-financial-mistakes-and-how-to-avoid-them&category=29 [2/24/12]

Jose Jimenez, Knights of Columbus
405-606-1354
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Upcoming ISM Seminars
Below is the list of April and May 2012. For seminar details, please call the ISM Customer Service
Department at 800/888-6276 or +1 480/752-6276, option 8, or visit the ISM website at www.ism.ws
and select Education — Seminars, Conferences, then Seminars and then Public Seminars.
April 2012
Legal Aspects of Supply Management: The Basics You Need to Succeed #4386

April 11-13, 2012

Dallas, TX

Reducing and Controlling Costs With Cost-Containment Strategies #4590

April 12-13, 2012

San Diego, CA

Developing Excellence in Strategic Supply Management and Procurement #4201

April 16-18, 2012

Las Vegas, NV

The Supply Manager's Guide to Doing Business in Vietnam and Cambodia #4450

April 19-20, 2012

Atlanta, GA

Administering Contracts: From Start to Finish #4305

April 19-20, 2012

Las Vegas, NV

The Supply Chain Management Simulation: Play It to Win #4230

April 23-25, 2012

Chicago, IL

Fundamentals of Purchasing: The Building Blocks of World-Class Professionalism #4536

April 23-25, 2012

Phoenix, AZ

Contracting for Purchasing and Supply Management: Beyond the Basics #4420

April 26-27, 2012

Nashville, TN

Improving MRO Management #4353

April 26-27, 2012

Phoenix, AZ

Strategic Business Partnering Skills for Supply Managers #4225

May 3-4, 2012

Baltimore, MD

Legal Negotiations #4275

May 3-4, 2012

Baltimore, MD

CPSM® and CSM™ Train-the-Trainer: Review Instructor Courseware Program #4304

May 3-4, 2012

Baltimore, MD

CPSD™ Exam Review Course #4295

May 4, 2012

Baltimore, MD

How to Develop and Manage a Supplier Diversity Program #4320

May 5, 2012

Baltimore, MD

Fundamentals of Inventory Management (formerly Principles of Effective Inventory Management) #4339

May 17-18, 2012

San Diego, CA

Contracting Basics: What All the Ts and Cs Mean #4489

May 17-18, 2012

Chicago, IL

Integrating Project Management Into Supply Management #4289

May 21-22, 2012

San Diego, CA

Fundamentals of Purchasing: The Building Blocks of World-Class Professionalism #4537

May 21-23, 2012

Philadelphia, PA

May 2012
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25TH ANNUAL N.A.P.M.-OKC

BUYER/VENDOR
ROUND UP
Coming up
in April is
our 25th
Annual
Buyer Vendor Round
Up. .

Buyers from the following
companies attended the Event in
years past:

Tuesday, April 10, 2012
6:00 pm - 8:00 pm
RESERVE YOUR SPACE NOW!
Reserve the date now to attend the
25th N.A.P.M. Buyer/Vendor Round Up!
Visit with more than 100 supply chain
professionals representing approximately
60 different companies to include manufacturers, universities, government agencies,
aerospace, medical, HVAC, energy services,
electronic contract manufacturers, MRO
distributors, and coffee/tea services. This
year, there will only
be 50 Exhibitor tables
available as first come,
first serve. You will
not only have the opportunity to talk to the
Buyers, but you will
have a captive audience ready to review
your product or product lines.
Take advantage of this
opportunity to increase
your business!!

Location of Event:
Crowne Plaza
2945 Northwest
Expressway
Oklahoma City, OK 73112
Visit www.cpokc.com or
call 405‐848‐4811 for hotel information.
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·AAR Aircraft Services
·Cameron Compression Systems
·Carlisle Foodservice Products
·Chesapeake Energy
·Circor Energy Products
·City of Oklahoma City
·Corken, Inc.
·Devon Energy
·Dolese Bros. Co.
·Fidelity Bank
·Fife Corporation
·Franklin Electric/Little Giant
·Heartland Pathology
·Industrial Gasket
·M‐D Building Products
·Myers Landscape Management, Inc.
·Oklahoma City Community College
·Remy Power Products
·Sara Lee Foodservice
·SemaSys, Inc.
·SERTCO Industries
·Smith & Nephew, Inc.
·SORB Technology
·State of Oklahoma DHS
·The Daniluk Corp.
·The University of Central Oklahoma
·The University of Oklahoma
Note: Cancellations by an Exhibitor/Sponsor will
be granted at the sole discretion of N.A.P.M.OKC based upon the ability of N.A.P.M.-OKC to
replace an Exhibitor/Sponsor with an equivalent
Exhibitor/Sponsor.

PAGE

Supply Management. Maximizing Opportunities. Managing Risk.

7

Leads. Prospects. Customers.
Exhibitor Registration for April 10, 2012
$200

EXHIIBIITORS
Includes:
Two Entrance and Food Tickets.
One 8’ X 3’ Exhibit Table and two chairs
(no electricity available)
One sign with company name for Exhibit
Table.
Opportunity to network with over 100
Supply Chain Professionals.
You will need a container for business cards.
Two Tickets for a Vendor door prize donated
by N.A.P.M.—OKC.
Set Up Time: 4:00pm—5:30pm
Minimum $25 door prize is required. All
Buyers are required to visit your exhibit to
register for your door prize. Bring the door
prize to the event or contact Jose Jimenez for
other arrangements.

BUYERS
Free to all Buyers
Bring your whole Purchasing Department
Invite Buyers from another Company
Do not need to be a member of N.A.P.M.—
OKC to attend
Opportunity to network with over 50
suppliers
FINGER FOODS
RAFFLES
CASH BAR
DOOR PRIIZES
Special Room Rates available to N.A.P.M.. Buyers,
Suppliers, and guests until the end of March.
All advance registrations are due by April 5, 2012.
Mail Registrations to:
N.A.P.M.—OKC, Inc.
PO Box 25016 , Oklahoma City, Oklahoma 73125
Contact: Jose Jimenez
Phone: 405‐606‐1354
Fax: 405‐849‐1602
E‐mail: jose35@cox.net

Registration Due April 5th, 2012
Cost

Qty.

Total

$200

______

$______

Add’l Entrance & Food Tickets

$25

______

$______

Advance Ticket to attend only.
Includes one Entrance & Food Ticket.
Networking opportunity.

$75

______

$______

At the Door. Ticket to attend only.
Includes one Entrance & Food Ticket.
Networking opportunity.

$100

______

$______

Exhibitor’s Table (not sold at the door)

Total Amount Due:

$_____

_____________________________________________________
Name of Company/Representative Staffing the Exhibit
_____________________________________________________
Company Name
_____________________________________________________
Address
_____________________________________________________
City, State and Zip Code
_____________________________________________________
Phone Number
Fax Number
_____________________________________________________
Cell Number
Email Address
You may also register online on our website:
www.NAPM.OKC.org
Method of Payment
Check (Make payable to N.A.P.M —OKC, Inc.)
Visa

Master Card

_________________________________________
Credit Card #

___________
Exp. Date

______________________________________________________
Signature
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Agents of Socially Responsible Change
By: Lisa Arnseth
Lisa Arnseth is a senior writer for Inside Supply Management®.
October 2010, Inside Supply Management® Vol. 21, No. 10, page 24
Supply management is in a unique position to make a measurable difference by framing a corporate social responsibility strategy to best serve the total organization.

"CEOs
are
increasingly
realizing
the value
of a
sustainable
supply
chain." .

THE

In the spring of 2010, food manufacturer Nestlé experienced a
big palm oil problem. Following
protests against other large public companies, Greenpeace released an inflammatory
YouTube video regarding
Nestlé's sourcing of palm oil in
Indonesia. One of Nestlé's suppliers was Sinar Mas, an Indonesian conglomerate that had been
involved in clearing peatland
and deforestation in an area
home to many endangered species, including rhinos, pangolins
and orangutans. As a result of
the video, Nestlé received hundreds of thousands of outraged e
-mails from the public, and in
May, it suspended all purchases
from Sinar Mas.
In this case, supply management
was quickly thrust into the spotlight in a very public scandal. In
April 2010, Nestlé Chair Peter
Brabeck-Letmathe had committed to sustainably source all
palm oil by 2015. The supply
management team jumped into
action to support this commitment. By July of this year, it
began actively assessing suppliers against Nestlé's newly developed Responsible Sourcing
Guidelines (created in partnership with The Forest Trust in
response to the Sinar Mas controversy). As part of the new
guidelines, the team swiftly implemented action plans with suppliers to ensure ongoing traceability and sustainability in the
palm oil supply chain. As a result, Nestlé is exceeding its
planned milestones in reaching
its 2015 goal and, as of July
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2010, had sustainably sourced
18 percent of its palm oil purchases. By the end of 2011,
Nestlé expects to sustainably
source 50 percent of its palm oil
purchases, which may enable it
to reach its 2015 goal ahead of
schedule.
This is just one example of how
supply management is finding
itself on the front lines when an
organization is facing a sustainability or corporate social responsibility (CSR) crisis. As time
goes by and public awareness of
issues ranging from deforestation to unfair labor practices increases, it's clear that issues of
"sustainability" are flat-out
"business issues." Suddenly, the
total makeup of a company is
under a microscope, and supply
management is often called upon
to solve difficult challenges and
address customer and stakeholder concerns.
CEOs are increasingly realizing
the value of a sustainable supply
chain. In fact, according to a
2010 report from the United Nations Global Compact and Accenture, A New Era of Sustainability, 80 percent of the 766
CEOs surveyed worldwide say
that sustainability's importance
has increased within their organizations since the recession.
Eighty-eight percent of the
CEOs indicate sustainability
needs to be integrated through
their supply chains, yet only 54
percent say this is actually being
achieved. And, according to the
Committee Encouraging Corporate Philanthropy's (CECP's)
Shaping The Future: Solving

Social Problems Through Business Strategy report, in February
2010, the CECP polled CEOs at
its Board of Boards conference
and found that 94 percent are
being held responsible for their
entire supply chain on global
issues.
Bob Willard, author of three
books on corporate sustainability, including The Sustainability
Champion's Guidebook (2009),
suggests supply management
recognize that sustainability and
CSR strategies are actually enablers of the CEO's priorities.
"Effective sustainability champions are adept at reframing
'sustainability' in a more relevant
language to align with senior
executive priorities," says
Willard. For example, in some
industries, water, metal and oil
availability can threaten future
manufacturing abilities; corporate ethical concerns continue to
be top-of-mind in the postMadoff age of doing business;
and, of course, human rights
violations of any kind, anywhere
in the supply chain, must be prohibited, lest a company risk corporate ruin by way of today's
fast-moving media outlets.
Supply Management ... to the
Rescue!
Willard suggests several things
supply management professionals can do to help relieve some
of the issues of complexity that
are worrying CEOs these days.
For instance, when it comes to
the worldwide decrease in the
availability of natural resources,

Supply Management. Maximizing Opportunities. Managing

supply management can work to reduce materials in products and packaging by collaborating with engineering and R&D, or work with suppliers
to reduce waste or find a new use for
manufacturing byproducts. Also, supply management has the experience
and resources to proactively source
materials with lower risks, which
could encompass anything from quality, sustainability and safety issues to
geopolitical challenges.
In the global marketplace, supply
management is becoming skilled at
finding the highest-quality materials
and services at the lowest total cost of
ownership. One such supply management organization is headed by Ann
Oka, senior vice president, supply
management at Sodexo, Inc., an onsite and motivational solutions provider, dedicated to contributing to the
process of individuals and the performance of organizations. The company
operates in educational, healthcare,
government and corporate settings in
80 countries and has more than
380,000 employees. Sodexo's clients
and customers are increasingly requesting environmentally friendly,
ethically sourced products. The company has a strong presence on college
campuses, and is continually working
to meet the needs of students passionate about social and environmental
change. "Meeting our global responsibilities and the needs of our communities and our world is a part of who we
are," states Oka.
Oka, who is based in Gaithersburg,
Maryland, says one often-requested
solution to finding quality, sustainable
materials at a lower overall cost is
through local sourcing. However, in
many instances, it is necessary to continue to work with overseas suppliers
to provide specialized components or
materials found only in specific regions of the world, or because, in
some cases, local costs may actually
be higher. But increasingly, supply
management may find itself investigating other sourcing solutions closer
to home.

"Among my supply management colleagues, we are seeing a movement
toward local sourcing as public opinion shifts in this direction," says Oka.
Indeed, when buyers can find quality
items in their own locality, it can be a
win on various tiers. For one thing,
goods no longer need to travel over
long distances — reducing both transportation cost and carbon emissions.
In the case of agricultural products, in
particular, the items are usually fresher and more desirable to the customer.
In manufacturing, quality can improve
when supply management professionals are able to visit and inspect facilities more frequently, and in deeper
detail, due to being closer, geographically.
Focused, Fine-Tuned Efforts
Enthusiasm is an excellent tool to
move CSR strategies through the corporate pipeline, but supply management must be practical and thoughtful
in its approach — in other words, it's
unrealistic to attempt to be all things
to all people.
Oka says that to create a CSR strategy
that can be readily embraced by the
entire organization, one must first determine "what is most important, and
consistent, with the corporate brand
and image. It's crucial to find the few
focused and tangible things that can
be done," she says. "It isn't always
about what you can't do, but what you
can do, and are doing, that makes the
impact," says Oka.
As an example, Sodexo's "Better Tomorrow" plan is founded on 14 commitments that were identified based on
work done in all areas of the company. These priorities touch on a range
of commitments to nutrition, health
and wellness ("We will promote
choices with reduced sugar, salt and
fats" is one example), the environment
("We will source and promote sustainable equipment and supplies") and
community ("We will support local
community development"). Sodexo's
corporate responsibility department
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formally defines the metrics and time
lines for delivery on all 14 commitments, and supply management's active involvement ensures supply chain
resources are targeted for maximum
impact, "more effectively than what
we could achieve from a buckshot
approach," according to Oka.
Regina Edwards, director, Global
Supply Chain Compliance at
MeadWestvaco (MWV), led a project
team that established an enterprisewide CSR platform launched
from a well-defined program within
the Consumer and Office Products
division of MWV. The Richmond,
Virginia-based global packaging company approached CSR from a risk
management perspective, and Edwards aligned her team around a process designed to understand businessspecific risks. By harmonizing CSR
best practices within MWV, the company was able to have a common view
of global regions and customer requirements. She recommends supply
management engage stakeholders early to develop a network of collaborators and supporters, as well as find out
what initiatives might already be underway.
My advice is to evaluate any existing
programs or teams that are already
working to mitigate risks in your organization. You might find it easier to
coordinate effectively with resources
that are already in place, versus establishing a brand-new strategy," says
Edwards.
Supply management's role is often
embedded in all aspects of branding at
many of today's companies, including
Sodexo. Oka says that this includes
stakeholder engagement, program development, managing customer expectations and, like MWV, managing reputational risk, among other areas.
"Because supply is involved, we can
make sure that any quantifiable commitments to sustainability are, first of
all, achievable," she says. "Supply's
role is to make sure proposed initiatives make sense in a business context.
We are acutely aware of the financial
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impact

associated with implementing
a new CSR initiative. We looked at
one example that would have cost the
company US$1.2 million a year to
implement. We needed to ask questions such as: where we might find
these funds; would we find profit elsewhere; is the client willing to pay a
higher price? Or, if we choose to do
this, is this the best place for us to
make our investment in sustainability?
It's really about making those choices
in a financially prudent way."
You Can Handle the Truth
It can also pay positive dividends to
be transparent about your weaknesses.
This can help earn the trust of your
customers and stakeholders, of nongovernmental organizations (NGOs)
like Greenpeace, and also of your suppliers. Acknowledging that you cannot
do something, or that blemishes exist
on the historical CSR record of your
company, is becoming a necessary
component of doing business in the
reputation-dependent 21st century.
It would be ideal if we could do business without doing one iota of harm to
the Earth, but it's simply not feasible.
Even the most socially conscious, environmentally savvy companies in the

market today know this and don't
shrink from honesty. These companies
also present a very important piece of
information to customers when they're
telling the truth: They share details
about solutions.
For example, the founder of outdoor
gear and apparel company Patagonia,
Yvon Chouinard, stated the following
in the company's "Our Reason for Being" mission statement: "We know
that our business activity — from
lighting stores to dyeing shirts — creates pollution as a byproduct. So we
work steadily to reduce those harms.
We use recycled polyester in many of
our clothes and only organic, rather
than pesticide-intensive, cotton."
Patagonia also takes it a step further,
and brings up an intriguing fact that
other companies might shy away from
admitting: Supply management practices can have a measurable impact on
working conditions overseas, and not
always for the better.
"Mistreatment of garment workers is
not just the result of global competition for low-price products, factory
greed or malfeasance. It can also be
the result of inefficiency, not only at
the factory but also on the part of the
company buying the goods," states the
Patagonia website. "Last-minute

changes to orders, unreasonable price
demands and hurry-up delivery times
can exacerbate already difficult conditions on the factory floor." In 2002,
the company hired a manager of social
responsibility to specifically monitor
the supply chain for social compliance
after realizing that decisions to source
from lower-cost factories were resulting in such problems.
Whether a company is purpose-driven
or not, the bottom line is that meaningful solutions and positive change
often come from internal involvement
on all levels — and asking better
questions.
"Here's a question every business
leader should ask, but too few do:
'What does the world need most that
our business is uniquely able to provide?'" says Jeffrey Hollender, cofounder and chair of Burlington, Vermont-based natural household and
personal-care products manufacturer
Seventh Generation in his 2010 book
The Responsibility Revolution: How
the Next Generation of Businesses
Will Win. "Perhaps that question can
compel us to explore how we can best
respond to the enormous challenges,
and the boundless opportunities, that
confront us."

Membership Dues Increase
Unfortunately, it has become necessary to raise our membership dues. This change will take place after a
vote of our members at the February 2012 meeting. New Member dues will be raised from $285 to
$310. The change will take place for current members in January 2013. Renewal dues will be raised from
$250 to $275. It has been several years since dues have been increased. We had to raise dues to keep
up with an increase from ISM. The NAPM-OKC board believes we are continuing to offer a good value for
dollars spent. Thank you for your continued support.

Oklahoma Economic Condition
Oklahoma: The Business Conditions Index for Oklahoma, a leading economic indicator from a
survey of supply managers in the state, fell to a still healthy 56.9 from January’s 58.3. Components
of the leading economic indicator for February were new orders at 53.3, production or sales at
53.8, delivery lead time at 69.2, inventories at 53.5, and employment at 55.6. “Since the beginning
of the recession, Oklahoma has lost more than 14,000, or 9.3 percent of its manufacturing jobs.
Our surveys over the past several months indicate that manufacturers in the state will increase hiring in the months ahead. While the pace of new hiring will be healthy, it will be limited somewhat by
increases in productivity,” said Goss.
THE
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NAPM - OKC Officers
President

Stefanie Jones, Chesapeake Midstream

Vice-President

Jose Jimenez, Knights of Columbus

Past President/Forum Representative
Secretary

Peggy Thurmond, SemaSys, Inc.
Jackie Miles, Heartland Pathology Consultants, PC

Treasurer

TJ Jordan, Industrial Gasket

Vice-Treasurer

Robert Sexton, OGE

Pro-D Director

Robert Dambold, CPSM, C.P.M., Fife Corporation

Pro-D Vice Chair

Jeffery Richardson, CPSM, CPSD, OGE

Membership Director

Amy Simpson, CPSM, City of OKC

Membership Vice Chair

Donna Villers Dolezel, SandRidge

Program Director

Alex Silvestre, GE Oil and Gas

Program Vice Chair

Craig Foster, Devon Energy

PR Director

Rick Hale, Chesapeake Midstream

PR Vice Chair

Randy Graves, Beams Industries

Technology Director

Angela Smith, Devon Energy

Technology Vice Chair

Elizabeth Jones, Chesapeake Midstream

Special Activity Director

Roger Teel, Dolese Bros. Co.

Membership Report
“Our Affiliate exists to provide
value for the membership
through education, development,
and networking opportunities;
to enhance our employer’s operations and advance the Supply
Management profession.”
ISM National Membership,
January 31, 2012
37,369
N.A.P.M.-OKC Membership,
March 5, 2012
176

Changes:
Please let us know if you have
changed jobs, addresses, or
e-mail addresses, so we can keep
our local roster current. Since “The
Purchasing Pipeline” and other
notices are sent to you by e-mail,
this is very important, because you
might miss out on an upcoming
event. We will inform ISM of the
change. We would also like to
know if you have received your
C.P.M., A.P.P., or CPSM certification, so we can congratulate you
in “The Purchasing Pipeline.”

C.P.S.M., C.P.M. and A.P.P.
Report
N.A.P.M.-OKC Membership CPSM’s
March 2012
12 (6.82%)
N.A.P.M.-OKC Membership C.P.M.’s
March 2012
30 (17.05%)
N.A.P.M.-OKC Membership A.P.P.’s
March 2012
5 (2.84%)
Amy K. Simpson, CPSM Membership Director, 297-3959,
amy.simpson@okc.gov
Donna Dolezal, Membership Vice
Chair, 886-3293,
donna.dolezel@yahoo.com
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Review Class for CPSM Exams
Purpose:

Goal is to adequately prepare members to successfully take the
ISM Certification Exam(s) on March 31st, 2012 in Oklahoma City.
To achieve this goal I will provide students with structured classroom review of textbook materials, outside study material, how to
approach the types of questions they can expect, and last-minute
study suggestions

Class Dates:
Thursday March 15th, 2012 6:00 PM – 9:00 PM
Chesapeake Energy Campus
Building 13
(Please contact Stefanie Jones for details of location and access to the building)
Class Sizes:

There is no minimum class size at Chesapeake Energy and the
maximum we can have is 20 students. My personal preference
would be at least 10 students for each class.

Member:

No Charge

Non-Member Participant:
Non-NAPM-OKC Member Package
$650.00
Includes costs of ISM-CPSM Study Guides and additional material
Price is same for 1 class or all 3 classes, will not price individually

Deadline:

The deadline to sign-up for the CPSM EXAMS
Is Thursday, March 15, 2002

THE

PURCHASING

PIPELINE

Supply Management. Maximizing Opportunities. Managing

PAGE

13

PAGE

THE

14

PURCHASING

PIPELINE

PAGE

Supply Management. Maximizing Opportunities. Managing

Meeting Information:
TUESDAY
March 13
Dinner Meeting
Hometown Buffet
3900 N.W. 63rd Street
Oklahoma City, OK
6:00 – 8:00 p.m.
Hope you’ll join us!!

Who Do We Represent?
Our members represent the following companies. Thank you for your support.
Astellas Pharma Tech
Autocraft Industries

Automation-X Corporation
Autoquip Corporation
Beam's Industries
Best Buy
Big D Industries Inc.
Bimbo Bakeries USA
Blue Knight Energy Partners
Borets Weatherford
Bradford Industrial Supply Co.
Cameron Compression Systems
Carlisle Foodservice Products
Cass Polymers Inc.
Chapparral Energy Inc.
Chesapeake Midstream
Chickasaw Nation Div of Commerce
City of Oklahoma City
Cleveland County
Compsource
Conoco Phillips
Cooper Compression
COTPA
Coughlin Equipment
Covercraft Industries Inc.

Devon Energy
Dolese Bros. Co.
Enviro Systems Inc.
Fife Corporation
Franklin Electric Water Transfer System
GE Oil & Gas
George Fischer Central Plastics
Halliburton
Heartland Pathology Consultants
High Mount Exploration and Production
Industrial Gasket
Integris Baptist Health Center
J & E Supply & Fastener Co.
Johnson Controls, Inc.
KimRay Inc.
Knights of Columbus
KP Supply
Linn Energy
Lopez Foods Inc.
Lux Consulting
MD Building Products
Modular Svcs Co

NewView Oklahoma
OG&E
Oklahoma City Community College

Oklahoma Publishing Co.
Pelco Products
Picerne Military Housing
Pioneer Telephone Cooperative Inc.
PM&L Manager Haliiburton
PostRock Energy
Progressive Stamping, LLC
Remy Inc.
SandRidge
SemaSys Inc.
Smart Lines LLC
Smith & Nephew Inc.
SORB Technology Inc.
Southwest Electric Co.
Surface Mount Depot
T D K Ferrites Corp.
Universal Well Site Solutions
University of Central Oklahoma
University of Oklahoma
US Silica Co.
USA Compression
Vaughn Foods, Inc.
Walker & Sons Enterprises Inc.
WellMark Co
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