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Mark your calendars. Our next meeting will be a joint meeting 
with APICS at Embassy Suites on September 11, 2012 
(Tuesday), 6pm – 8pm. We’ll join the APICS membership for 
dinner and an opportunity to interact with a very dynamic moti-
vational speaker. The guest speaker will be Donna Rynda. 
Donna will be sharing information on the principles of ethical 
power.    

 

After spending more than thirty years as a Training & Develop-
ment Specialist for various industries throughout the Southwest, Donna made a 
“quantum leap” in 2004 and started her own business as a training consultant/
motivational speaker. 
 
Since 2004, Donna has been a featured speaker for more than 100 state and nation-
al organizations.   
 
In fact, she has been a Guest Speaker at APICS and NAPM Meetings these past few 
years – both in OKC and Tulsa.  This past fall, Donna was one of the Keynote 
Speakers at the Southwest Supply Management Conference (SWSMC) in New Orle-
ans, LA. 
 
Whether you participate in a one-hour program or a day-long seminar, Donna prom-
ises that her presentations will be informative, interactive, and – most importantly -- 
worth your time!  
 

Meeting Location: 

Embassy Suites Hotel 

1815 S. Meridian Avenue 

Oklahoma City, OK  73108 

 (See map & directions) 

 

Travel west on I-40: Head west on I-40 and exit on Meridian. Turn left and drive past 
SW 15th street and Embassy Suites is located at 1815 S. Meridian. It’s located on 
your right hand side. 
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The President’s Pen 
 Happy September 
N.A.P.M.-OKC Members,  

I hope all is well with every-
one.  September means my 
kids are back in school 
again.  My daughter is in 
her second year of col-
lege.  My son is starting the 
seventh grade.  I’m so 
thankful for them.  They are 
great kids and I’m so proud 
of them, they really have 
good common sense.  I 
know that may sound 
strange to hear, but I’ve 
seen a lot of kids lately that 
just don’t seem to have the 
common sense thing down 
yet.  So, I’m proud of them 
for that.  I’m sure it’s be-
cause they’re mine that I’m 
a little biased.  That’s 
okay.   

The temperatures have 
been pretty nice lately.  It’s 
a lot different than last year 
at this time, finishing off that 
lingering heat wave.  That 
was pretty rough.  The nice 
weather is here just in time 
for college football!  I love 

this time of year!  We are 
gearing up for tailgating, 
planning and organiz-
ing.  It’s going to be great 
seeing all our friends, some 
we haven’t seen since the 
last football game.  Fun and 
fellowship equals good 
times, pair that with some 
good Sooner football and it 
just can’t be beat.    

Our annual Golf Tourna-
ment did very well again 
this year!  Thank you Rog-
er!  He has once again 
made it a success.  We are 
looking for someone to join 
him next year to learn how 
he plans our largest fund-
raiser of the year.  Roger 
has reminded us that he will 
be retiring in the next few 
years.  It would be a great 
idea to get someone in with 
him as he plans the event 
next year to show them the 
ropes.  He has always done 
a great job for us and will 
be a good teacher.  Thanks 
again Roger for all your 
help.   

September brings us to the 
joint meeting with 
APICS.  They are another 
good professional group in 
the OKC area.  Our speak-
er is one we have appreci-
ated before, Donna Ryn-
da.  I always enjoy hearing 
from her.  She reminds me 
to be a “softer” person at 
the office and I think gener-
ally that helps me build re-
lationships with my co-
workers and my custom-
ers.  I always look forward 
to hearing her speak.   

Please join for our monthly 
meeting.  Check out the 
front page for directions to 
the Embassy Suites. I hope 
to see you there.    

 

Stefanie K. Jones 

President 

(405) 935-1602 

Stefanie.Jones@CHK.com 

 

  
A Note from the VP… 

This past month has 
been quite the disappearing act. 
It feels as if August was just a 
filler for the last punch of hot 
weather before football season. 
The meeting in August, at the 
Fairfield, was not only a nice 
change of weather that day but a 
change in scenery as well. Hav-
ing new digs made for a good 
first meeting of the year and 
helped rope everyone back into 
the swing of spending the se-
cond Tuesdays of the month with 
N.A.P.M. ‘This month’s meeting 

is a joint meeting at the Embassy 
Suites on Meridian. We will be 
joining the Association for Oper-
ations Management (APICS) to 
hear Donna Rynda speak on the 
principles of ethical power. Eth-
ics is always something to keep 
on the front burner of business 
because it can easily be left by 
the wayside if not tended to. 
Hopefully, everyone can come 
away with a renewed sense of 
integrity and be ready to confront 
any ethic problems head on. 

 Next month, we will be 
having our philanthropy meeting 
and helping out at the Regional 
Food Bank. The Food Bank is a 
great support of our community, 
and volunteering there is a great 
way to give back for all they do 
to support our hungry. Looking 
forward to seeing everyone at 
the meetings!  

Elizabeth Jones  

Elizabeth.Jones@CHK.com 

mailto:Stefanie.Jones@CHK.com�
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“Leaders know 
how to close the 
loop by provid-
ing employees 
feedback re-
garding the re-
sults of their 
efforts to trans-
form the organi-
zation.” 
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Tackling Fear Itself  
 

Personal Connections: Work. Life. Balance. 

Leaders need to share facts and build confidence to 

successfully handle employees' responses to 

change within the organization. 
 

When faced with the prospect of change, the biggest fear 

employees have is the unknown — especially if they per-

ceive the change as threatening to their jobs and personal 

economic security. Individuals create their own comfort 

zones, or established patterns and habits they are com-

fortable with. Change threatens these comfort zones and 

can put people in defensive modes to protect their own 

turf. 

The role of the leader in all this is to be an agent and fa-

cilitator of change, but leaders also must keep in mind the 

needs of all individuals affected by the change. 

There are a number of steps leaders can take to lessen 

their employees' apprehension and fear of change, and 

facilitate smoother transitions. 

Information. Employees' fears can be greatly reduced by 

sharing information as soon as possible so they under-

stand the reasons for change, the factors that make it 

necessary and the options available. This lets employees 

see the challenges facing the organization and, in cases 

where decisions have not yet been made by senior man-

agement, gives them opportunities to provide input on 

possible alternatives and solutions, especially if the 

change is occurring to solve an issue. 

Assurance. Tactical issues regarding change, coupled 

with any subsequent transformations within an organiza-

tion, are stressful for all parties involved. At times like 

these, employees want to trust their supervisors and lead-

ers. Employees want their leaders' assurance that they will 

be treated fairly, and that their ideas, feedback and input 

will be considered. They also want to be kept informed of 

the progress and potential impacts of change. Building 

adequate levels of trust is a challenge for leaders, but 

doing so helps the management team successfully lead 

employees through periods of transformation. Employees 

must have confidence in all decisions being made during 

times of change. 

Involvement. Involvement means gaining employees' 

support and encouraging them to actively work toward 

developing solutions to everyone's benefit. Many leaders 

are astonished by the ideas and insight they receive from 

employees. When the facts are placed before them and 

the choices spelled out, most employees will work togeth-

er to achieve common goals and objectives. Most are ac-

tively involved because their future is at stake. There may 

be a certain percentage of employees who do not partici-

pate out of fear their contribution will be used against 

them. In these instances, leaders must inspire the rest of 

the group, hoping that positive peer pressure might influ-

ence more reluctant members to get involved. 

 

Participation and Feedback 

While the role of the leader is to guide employees through 

transformational change, the employee's job is to manage 

the change at his or her own individual level. This means 

that in addition to sharing ideas, insights and feedback, 

employees must take responsibility for implementing any 

resulting activities on an individual level. When this active 

involvement is cultivated, and employees are informed 

and actively take part in the ongoing implementation of 

the solutions, resistance and fear of change can be mini-

mized. This is because leaders have empowered their em-

ployees both through ownership of ideas and implementa-

tion. When orders and directives are handed down with-

out adequate communication of reason, rationale and 

context, employee resistance and fears increase. 

Leaders know how to close the loop by providing employ-

ees with active feedback regarding the results of their 

efforts to transform the organization. This continual feed-

back provides a supply of accurate information, allowing 

employees to make informed decisions on how to success-

fully adapt their ideas to new variables and conditions. 

 

Personal Connections: Work. Life. Balance. 
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successfully handle employees' responses to 
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tion. When orders and directives are handed down with-
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The Rise of Global Ethics 
 

It's not easy to be transparent about ethical behav-

ior in the global supply chain, but large and small 

companies are taking significant steps in that di-

rection. 

 

Great change can be, and has occasionally been, driven 

by business. It almost seems like a contradiction: An enti-

ty that exists to make money based on the labor of others 

is also able to improve the lives of those laborers by treat-

ing them fairly and keeping human rights in mind at all 

times. Money and human rights can often be at odds, due 

to greed or ignorance. Yet, more and more profitable 

global organizations are making significant efforts to en-

sure ethical and responsible actions throughout their sup-

ply chains. 

Take one of the most influential companies in the world 

today: Apple. Recent allegations surfaced regarding the 

amount of toxic waste in its supply chain and use of child 

labor overseas. To Apple's credit, the company is taking 

these matters seriously, arranging for a number of audits 

to bring transparency to its activities. An independent 

auditing team from the Fair Labor Association is currently 

investigating claims of low wages and forced labor; addi-

tionally, Apple released its Supplier Responsibility Progress 

Report, sharing its supplier list and where problems oc-

curred in its supply chain. Taking it one step further, the 

consumer-device giant also noted actions taken with of-

fending suppliers. For example, it asked suppliers to repay 

workers after it found 67 facilities had docked worker pay 

as a disciplinary measure, and also terminated business 

with one supplier, according to Reuters. 

For many years, Apple shared little about its supply chain. 

The fact that it is now giving these ethical matters corpo-

rate priority speaks volumes — not only to its own stake-

holders and customers, but also to fellow large corpora-

tions. 

"Organizations today know that all aspects of corporate 

social responsibility are a more important dimension of 

business than ever before, and are giving these matters 

strategic attention," says Cathy Rodgers, vice president of 

global opportunities and business development for IBM 

Global Services in Morgan Hill, California. "We're examin-

ing how ethical and moral values cascade down and 

throughout the supply chain, because we know that our 

organizations must do this as a business imperative and to 

minimize vulnerabilities. At the heart of it, we know we 

must do the right thing. Today, supply management pro-

fessionals are taking real actions to make sure we are 

doing that." 

Making Ethical Business Standard Practice 

An increased focus on supply chain transparency and gov-

ernance regarding ethical business issues is due in part to 

greater supply chain complexity. Not only are organiza-

tions working with more suppliers in emerging markets, 

they are also using those same markets as sources for 

economic growth by selling their own products and ser-

vices locally. Companies want to remain profitable, but 

also want to ensure that the entire supply chain, end to 

end, is playing by the same rules. Pamela Passman, presi-

dent and CEO of the Center for Responsible Enterprise 

and Trade (CREATe) in Washington, D.C., says companies 

can only work with their suppliers and consumers properly 

by developing business norms over time. 

"Governments and some larger corporations have worked 

with emerging markets to build capacity on the rule of 

law, compliance, re-

spect for intellectual 

property (IP) and judi-

ciary- and legal-

building capabilities," 

she says. "As a result, 

keeping these aspects 

of ethical business in 

mind is becoming a 

more standard prac-

tice. Now it is time to 

focus on building the 

private sector's capa-

bilities, as well." 

 

T H E  P U R C H A S I N G  P I P E L I N E  

“...more and 

more profita-

ble global 

organizations 

are making 

significant 

efforts to en-

sure ethical 

and responsi-

ble actions 

throughout 

their supply 

chains.” 
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 Passman's nonprofit organization, CREATe, was founded in 

October 2011 to work across a range of stakeholders with 

multinational companies to build on the foundation around 

fair labor and environmental sustainability in their supply 

chains. One of the goals of CREATe is to advance respect for 

IP and prevent corruption — large challenges for many global 

organizations.   
Companies may have requirements in their supplier codes of 

conduct regarding fair labor and environmental issues, but it's 

time to build processes to ensure they're being adopted for IP 

and corruption, and then being followed," notes Passman. 

"We're helping them build a platform that will enable these 

companies to engage in scalable, credible and efficient ways 

to do that." 

To prevent corruption and IP compromise in supply chains, 

Passman says companies should use practices similar to those 

used for environmental or labor concerns. This includes ex-

amining management systems (in other words, who is in 

charge of what) and risk assessment, as well as ensuring 

adequate training for employees and remediation programs if 

problems do arise. There also should be a mechanism for 

reporting violations of the company's practices or codes of 

conduct, particularly on an anonymous basis. These practices 

need to be in place within multinational companies them-

selves and throughout their supply bases. 

"It's challenging for supply management professionals to dive 

into these issues, which are often cultural, in the global sup-

ply chain," says Passman. Therefore, CREATe is conducting 

roundtables in large cities around the world to identify the 

issues and best practices used by some of the largest multi-

national companies, to help shape the platform that can be 

used by suppliers in different sectors and industries. "From 

this point, we'll build the compliance framework detailing 

what it means to have these best practices, how to assess 

where you are and steps you can take to work toward achiev-

ing them," says Passman. 

 

Between a Pipe and a Hard Place 

In addition to IP breaches and corruption, issues such as 

counterfeiting, piracy, misappropriation of trade secrets and 

cybercrime are of increasing concern to supply management 

professionals. Everything from pharmaceuticals to auto parts 

is vulnerable to counterfeiting, spurred on by the global eco-

nomic crisis and intense market competition. 

Steve Smiley, owner of Ghost Hill Logistics in North Vernon, 

Indiana, and chair of the ISM Ethical Standards Committee, 

has handled several counterfeit and quality issues with over-

seas suppliers in his career. "I worked with companies that 

imported different types of steel pipe, and the country of 

origin label or stamp turned out to be fraudulent," he says. 

"There would be one country on the stamp, but our own sup-

plier data and research found that country didn't manufacture 

that particular item. It was a huge challenge to go back to the 

supplier and find out where the pipe was actually coming 

from." 

It also meant determining what import duties (significant duty 

fees exist for steel pipe in different countries) his company 

was liable for in the actual country of origin. Overall, he says, 

if you are at all suspicious, the ethical thing is to go beyond 

just the label and the letter of the law to make sure you are 

doing what is right for your business. "Number one, you must 

look into it because it's the right thing to do, but also it can 

come back to haunt you at a later date if an issue arises." 

Sometimes, supplier relationships must be severed because of 

ethics violations or lack of cooperation. This can put supply 

management in a difficult position: making a decision be-

tween what may be less expensive, and what presents a 

probable ethics risk. "Our senior team might be saying they 

want the imported pipe because it is less expensive than pipe 

the domestic supplier can provide. But at the end of the day, 

we have to weigh their wishes against what is the right thing 

to do, and sometimes we simply have to tell the boss 'we 

can't do it.' That's not always easy to do," says Smiley. 

 

The Role of Midsize and Smaller Global Compa-

nies 

Of course, resources are necessary to effectively ensure ethi-

cal behavior in the supply chain. Large Fortune 500 compa-

nies are often able to assign dedicated teams or individuals to 

handle different aspects of their supply chains, or can use 

their size (or legal teams) as leverage to spur action.  



 

 

T H E  P U R C H A S I N G  P I P E L I N E  

P A G E  6  

 Rodgers believes there are different levels of formality and  

maturity, but overall smaller companies could be the driving 

force to bring true changes. "Because they are smaller, 

these companies can actually drive more consistent, perva-

sive commitment," she says. "They might have clear, direct 

policies from the top down, and an easier time implementing 

their philosophies. It can be ingrained in the way these com-

panies do business, period." She also says startups and en-

trepreneurial-led companies often have a higher percentage 

of young workers, and the Millennials and Generation Y tend 

to bring a high level of commitment and passion for the 

notions of social responsibility and sustainability. They're 

reflective of the next generation of consumers, who often 

change brand loyalties based on reports and news of ethics 

and human rights violations in the supply chain, as this in-

formation travels fast in the digital world. "Large corpora-

tions might be waiting on laws and regulations to be final-

ized before they make significant changes, but smaller com-

panies can't wait for that. They recognize they need to act 

quickly and decisively to survive in the market, so they're 

really stepping up their game," says Rodgers. 

On the other hand, Smiley says smaller companies may lack 

clear direction from senior management. "There might not 

be a director or vice president of supply management, so it's 

your role to be responsible for bringing issues to light," he 

says. "In smaller companies, you often have to determine if 

you have the time, money, people and energy to go after 

any issues you identify. You need to be economical with 

your time regarding what you're looking for and your con-

nections to resources." 

To that end, groups like CREATe and Institute for Supply 

Management™ are pivotal in giving companies some general 

guidelines as well as links to the latest news, regulations and 

country requirements. ISM recently updated its Principles 

and Standards of Ethical Supply Management Conduct With 

Guidelines, clearly identifying the 10 principles of ethical 

supply management conduct. (ISM members can download 

these guidelines as a PDF at www.ism.ws/files/SR/

PrinciplesandStandardsGuidelines.pdf.) Although 

standards and guidelines cannot cover every situation, Smi-

ley says the ISM Principles and Standards can serve as a 

starting point for many organizations. 

Of course, gray areas exist in ethical business behavior. In 

some countries, reciprocity or bribery is common practice. 

By not partaking in these behaviors, a supply management 

professional may lose business. Smiley says the updated 

guidelines were developed with sensitivity to cultural issues, 

internal perspectives and issues of influence in mind. How-

ever, the guidelines are not to be considered legal advice 

and the ISM Ethical Standards Committee "does not pass 

judgment or make statements regarding what is ethical in 

particular situations; it is up to supply management profes-

sionals to build off the ideas in the guidelines and take the 

best possible course of action," says Smiley. 

CREATe is also urging supply management professionals to 

take action by working on ethical principles and standards 

that fit their companies' cultures, needs and circumstances. 

Because the organization is relatively new and in the process 

of acquiring input and feedback from companies, Passman 

encourages those who would like to participate to contact 

CREATe at info@create.org. 

One thing is certain: Failure to give these issues serious 

consideration will open companies up to vulnerabilities and 

liabilities. "We have changing priorities in this global mar-

ket," says Rodgers. "Now we caution 'seller beware' be-

cause, thanks to social media and the web, there's an in-

crease in access to all aspects of the supply chain. The In-

ternet has created 'ethical consumer activists,' so we must 

integrate ethical beliefs and principles into our corporate 

activities and codes of conduct. To paraphrase John F. Ken-

nedy, we will be judged by the company we keep; in our 

case, the suppliers we choose to work with." 

“...it is up to 

supply man-

agement 

professionals 

to build off 

the ideas in 

the guide-

lines and 

take the best 

possible 

course of 

action," says 

Smiley. 

http://www.ism.ws/files/SR/PrinciplesandStandardsGuidelines.pdf�
http://www.ism.ws/files/SR/PrinciplesandStandardsGuidelines.pdf�
http://www.ism.ws/files/SR/PrinciplesandStandardsGuidelines.pdf�
http://www.ism.ws/files/SR/PrinciplesandStandardsGuidelines.pdf�
mailto:info@create.org�
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Below is the list of ISM seminars for the months of October and November 2012. These seminars 
qualify for recertification Continuing Education Hours (CEHs). For seminar details, please call the 
ISM Customer Service Department at 800/888-6276 or +1 480/752-6276, option 8, or visit the ISM 
website at www.ism.ws and select Education & Training and then Face-to-Face Seminars. 

October 2012 Date Location 

Legal Negotiations  #4276  October 1-2, 2012  San Diego, CA  

Performance-Based Statements of Work 
(SOWs): Maximize Supplier Perfor-
mance  #4569  

October 11-12, 2012  Nashville, TN  

Administering Contracts: From Start to Fin-
ish  #4306  

October 11-12, 2012  Pittsburgh, PA  

Finance for the Supply Management Profes-
sional  #4516  

October 17-19, 2012  Las Vegas, NV  

Legal Foundations of Supply Management 
(formerly Legal Aspects of Supply Manage-
ment: The Basics You Need to Suc-
ceed)  #4388  

October 22-24, 2012  San Diego, CA  

Power Negotiations: Unlock Your Powers of 
Influence and Persuasion  #4580  

October 22-24, 2012  Denver, CO  

Mastering Sustainability and Social Responsi-
bility (SSR) in the Supply Chain  #4236  

October 30-31, 2012 Los Angeles, CA 

November 2012   

Best Practices in Procurement   #4464 November 12-14, 2012  Las Vegas, NV 

Fundamentals of Purchasing: The Building 
Blocks of World-Class Professionalism  #4521 

November 12-14, 2012  Los Angeles, CA 

Developing Excellence in Strategic Supply 
Management and Procurement  #4202 

November 14-16, 2012  Chicago, IL 

Negotiation Strategies: Beyond the Basics, 
Optimizing Value  #4448 

November 14-16, 2012  Dallas, TX 

Improving Indirect/MRO Management  
#4354 

November 29-30, 2012  Nashville, TN 

Contracting: What All the Ts and Cs Mean 
(formerly Contracting Basics: What All the Ts 
Mean)  #4493 

November 29-30, 2012  Las Vegas, NV 

Supply Management .   Maximiz ing Opportuni t ies .  Managing Risk.  

Upcoming ISM Seminars  

http://www.ism.ws�
http://www.ism.ws/education/SeminarSearch.cfm?navItemNumber=22262�
http://www.ism.ws/education/seminardetails.cfm?ItemNumber=22394�
http://www.ism.ws/education/seminardetails.cfm?ItemNumber=22399�
http://www.ism.ws/education/seminardetails.cfm?ItemNumber=22364�
http://www.ism.ws/education/seminardetails.cfm?ItemNumber=22380�
http://www.ism.ws/education/seminardetails.cfm?ItemNumber=22391�
http://www.ism.ws/education/seminardetails.cfm?ItemNumber=22400�
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“Our affiliate exists to provide value to 
Oklahoma’s economy and our membership 
by: educating and developing our mem-
bers; enhancing our employer’s opera-
tions; and advancing the supply manage-
ment profession.” 
 

ISM National Membership—August 23, 2012            41,445 

N.A.P.M.-OKC Membership—August 23, 2012          179  

C.P.S.M., C.P.M. & A.P.P. Report 

N.A.P.M.-OKC Membership C.P.S.M.’s  July 2012    11  (6.15%) 

N.A.P.M.-OKC Membership C.P.M.’s  July 2012   31  (17.32%) 

N.A.P.M.-OKC Membership A.P.P.’s  July 2012    5   (2.79%) 

 

Changes: 

Please let us 
know if you 
have changed 
jobs, addresses, or e-mail addresses, so we can 
keep our local roster current.  Since “The Pur-
chasing Pipeline” and other notices are sent to 
you by e-mail, this is very important, because 
you might miss out on an up-coming event.  We 
will inform ISM of the change.  We would also 
like to know if you have received your CPSM, 
C.P.M. or A.P.P. certification, so we can con-
gratulate you in “The Purchasing Pipeline.” 

Donna Dolezal, Membership Director, 886-3293, 
ddolezel@sandridgeenergy.com 

Cara Noltensmeyer, Membership Vice Chair, 552-
4789, cara.noltensmeyer@dvn.com 

Membership Report 

Institute for Supply Management Educational Opportunities: 
If you have not accessed the ISM 
website lately, you may be in for a 
surprise.  The website has a totally 
new look and feel. 

The link below will lead you to some 
exciting and challenging opportunities 
for continuing education within the 
Supply Management field. 

Within the Education & Training sec-
tion of the website, you will find sec-
tions listing Face-to-Face Seminars, 
Online Education, ISM-ADR School 
for Supply Management, Educators/
Student Scholarships & Educational 
Programs, and Academic/Student 
Opportunities. 

Some of the continuing education op-
tions available through ISM do have a 
small cost, there are many others that 
are totally free.  For example, ISM 
generally offers at least one free Web 
Seminar every month.  That alone 
would allow you to gather 12 CEH’s 
each year for your recertification.  The 
Web Seminars are easily accessed 
and many of them are broadcast dur-
ing your lunch time in our time zone, 
so it is very convenient to sit and lis-
ten as you have your lunch. 

Additionally ISM has instituted Pod-
casts that showcase topics relevant to 
our daily work.  Affiliate Webcasts are 
also available and a good resource to 
get a better understanding of industry 

best practices. 

If you have not recently taken ad-
vantage of the continuing educational 
opportunities provided by ISM, I would 
encourage you to do so.  This is a 
valuable resource provided as a part 
of your membership in the organiza-
tion. 

If you have any questions concerning 
this topic or any Professional Devel-
opment issues, please contact me 
directly at Dan.Gatewood@dvn.com  

http://www.ism.ws/Education/?
navItemNumber=22261 

T H E  P U R C H A S I N G  P I P E L I N E  

mailto:cara.noltensmeyer@dvn.com�
http://www.ism.ws/Education/?navItemNumber=22261�
http://www.ism.ws/Education/?navItemNumber=22261�
http://www.ism.ws/Education/?navItemNumber=22261�
http://www.ism.ws/Education/?navItemNumber=22261�


 

 

P A G E  9  

 

 

  

 
 Maintaining a Talented Supply Management Workforce  

Tuesday, August 28, 2012  
2:00 PM - 3:00 PM US Eastern  
1:00 PM - 2:00 PM US Central  

12:00 PM - 1:00 PM US Mountain  
11:00 AM - 12:00 PM US Pacific  

6:00 PM - 7:00 PM GMT 

Please Note: This Free Streaming Only web seminar is 60 minutes in length sponsored by 

 

Register at www.ism.ws/3415    

Over the past five years, much has been written on the topic of talent management and the importance 
of implementing an effective talent management program to retain and develop a workforce capable of 
meeting the challenges of an evolving economy. Talent management no longer means simply hiring 
the most likely candidates to fill job openings. Human resource organizations are still integral to the tal-
ent management solution, but effective supply management organizations are starting to consider tal-
ent management to be a viable business strategy. During a recent CAPS Research event for Fortune 
500 chief procurement officers, two of the world's leading experts on supply management research — 
Phillip L. Carter, DBA and Robert M. Monczka, Ph.D. — identified specific megatrends that are impact-
ing supply/value chain strategies in this changing decade.  
 
You will learn: 

 Key issues and trends surrounding talent management 

 New strategies and techniques to tackle talent management issues 

 Talent management as a viable business strategy in a shifting global landscape 

Speakers: 

Steve Wade 
Director of Benchmarking Programs and Marketing Initiatives 
CAPS Research 

Andrew Bartels 
Vice President, Principal Analyst 
Forrester Research, Inc. 

Moderator: 

John Yuva 
Editor, Inside Supply Management®  
Institute for Supply Management 

Supply Management .   Maximiz ing Opportuni t ies .  Managing Risk.  

http://www.mmsend2.com/link.cfm?r=773325155&sid=20263941&m=2227513&u=ISM_&j=11111915&s=http://www.ism.ws/3415�
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T H E  P U R C H A S I N G  P I P E L I N E  

Oklahoma Economic Condition 

Oklahoma:  The Business 
Conditions Index for Okla-
homa advanced for August. 
The leading economic indi-
cator advanced to 53.6 from 
July’s 52.7. Components of 
the August survey of supply 
managers in the state were 
new orders at 56.3, produc-
tion or sales at 52.3, deliv-

ery lead time at 56.3, inven-
tories at 49.4, and employ-
ment at 53.6. “Durable and 
nondurable goods manufac-
turers in the state, especial-
ly those linked to energy, 
continue to experience 
healthy growth.  Oklaho-
ma’s employment level is 
more than 8,000, or 0.5 per-

cent, above its pre-
recession level.  I expect 
the state to continue to add 
jobs in the next three to six 
months, but at a slower 
pace than that experienced 
in the first half of 2012,” 
said Goss. 

Mid-America Indicators Remain Below 
Growth Neutral: 
Inflation Gauge Soars 
August survey results at a glance: 

 For the first time since July 2009, the leading 

economic indicator fell below growth neutral for 

two straight months. 

 Inflation gauge soars for the month. 

 New export orders below 50.0 for 

August and July. 

 The impact of the drought on prices 

increases for the month. 

Professor Ernie Goss, Ph.D. 

Creighton University  

Jack MacAllister Chair in Regional Eco-
nomics  

http://r20.rs6.net/tn.jsp?e=001mogRNIlQD6hFePKKfQmwxx4KNE8l8OnoMPf7awhxvdI9SmfgVbLr8EBMjgxSOwM2-5P64558OJ75wKsGY-OEveIEC7K4Wvqg0J_6YVjkW3q3WlYsuflaF8c7r_eAbMpfPHRKyy3znHzXWcz5pOgoQh8kJWRs1lcwPb6VP9LsETna4ABNlZ6n9hOdLtp3DaeX�
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Who Do We Represent? 
Our members represent the following companies.  Thank you for your support.  

Access Midstream 
Astellas Pharma Tech 
Autocraft Industries 
Autoquip Corporation 
Beam's Industries 
Big D Industries Inc. 
Bimbo Bakeries 
Borets Weatherford 
Bradford Industrial Supply Co. 
Cameron Compression Systems 
Carlisle Foodservice Products 
Cass Polymers Inc. 
Chapparral Energy Inc. 
Chickasaw Nation Div of Commerce  
City of Oklahoma City 
Cleveland County 
Conoco Phillips 
Cooper Compression 
COTPA 
Coughlin Equipment 
Covercraft Industries Inc. 
Devon Energy 
Dolese Bros. Co. 

Enviro Systems Inc. 
Fife Corporation 
Franklin Electric Water Transfer Sys-
tem 
GE Oil & Gas 
George Fischer Central Plastics     
Halliburton                                           
Heartland Pathology Consultants 
High Mount Exploration and Production 
Industrial Gasket 
Integris Baptist Health Center 
J & E Supply & Fastener Co. 
Johnson Controls, Inc. 
KimRay Inc. 
Knights of Columbus 
KP Supply 
Linn Energy                                   
Lopez Foods Inc. 
MD Building Products 
Modular Svcs Co                               
OG&E 
Oklahoma City Community College 
Oklahoma Publishing Co. 

Pelco Products 
Picerne Military Housing                 
Pioneer Telephone Cooperative Inc.  
PM&L Manager  Haliiburton 
Progressive Stamping, LLC        
Remy Inc. 
SandRidge Energy 
Sara Lee Foodservice 
SemaSys Inc. 
Smart Lines LLC 
Smith & Nephew Inc. 
SORB Technology Inc. 
Southwest Electric Co. 
Surface Mount Depot 
T D K Ferrites Corp. 
Universal Well Site Solutions        
University of Central Oklahoma 
University of Oklahoma 
US Silica Co. 
USA Compression                       
Vaughn Foods, Inc.                      
Walker & Sons Enterprises Inc. 
WellMark Co 

Meeting Information: 

TUESDAY, SEPTEMBER 11TH, 
2012   

Dinner Meeting 

Embassy Suites Hotel 

1815 S. Meridian Avenue 

Oklahoma City, OK  73108 

 

6:00 – 8:00 p.m. 

Hope you’ll join us!! 

 

For More Information,                         
Please Contact: Craig Foster                    
Email: Craig.foster@dvn.com 


	After spending more than thirty years as a Training & Development Specialist for various industries throughout the Southwest, Donna made a “quantum leap” in 2004 and started her own business as a training consultant/motivational speaker.
	Since 2004, Donna has been a featured speaker for more than 100 state and national organizations.  
	In fact, she has been a Guest Speaker at APICS and NAPM Meetings these past few years – both in OKC and Tulsa.  This past fall, Donna was one of the Keynote Speakers at the Southwest Supply Management Conference (SWSMC) in New Orleans, LA.
	Whether you participate in a one-hour program or a day-long seminar, Donna promises that her presentations will be informative, interactive, and – most importantly -- worth your time! 
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